
Since we are a small restaurant in Northampton, MA we don't have the ability to spend a lot on traditional print 

marketing.  We allocate some funds to newspaper ads, travel books/guides, etc but I tend to focus my energy on 

internet-based advertising, social media, etc. 

  

Here are my two sites for the restaurant: www.caminitosteakhouse.com | http://primecutsblog.com  

  

Below are some of the ways I'm leveraging social media/internet-based marketing: 

• We run "Prime Cuts" blog as a source on cooking, grilling, cooking techniques, product reviews, etc.  

We try to stay away from using it as a corporate blog but instead use our expertise from being in the 

restaurant industry to fuel the conversation. 

• We created "Prime Cuts TV" on YouTube, Viddler, Vimeo, Blip.tv and Seesmic where we post 

weekly/bi-weekly videos describing some of the techniques/how-to posts,etc.  We use 

Tubemogul.com to publish these up to all of these players. 

• Created a customized Viddler player where we also publish our Prime Cuts TV episodes. 

• For all news (i.e. new wine/beer menu, wine dinner, partnerships, etc) we send an internet-based 

press release and also post that PR on our site to enhance the SEO benefits. 

• We also send all of these releases to local organizations and chambers to be posted on their websites 

as well. 

• I have approximately 8-10+ different Google alerts set up to help me monitor not only what people 

are saying about our restaurant but also what other Argentinean steakhouses are doing around the 

country and what other restaurants in our area are doing.  This helps me to stay up-to-date on any 

changes to menus, new ideas for us to implement, good or bad reviews about our restaurant or 

others in the area.  I've also found that this helps me to find new sites to sign up for, post our bio 

information, etc. 

• RSS feeds for any news on the restaurant via Google Blog Search. 

• We do a monthly e-newsletter to our opt-in email list where we announce special events, special 

menus, etc. 

• I have signed up for all restaurant/service industry-type sites that I find where I either claim our listing 

or create one. 

• Active on Yelp! including a link on our website to encourage users to leave reviews. 

• We analyze Google Analytics reports on a weekly (and sometimes daily) basis to find where our traffic 

is coming from, judge ROI on certain campaigns, and make decisions about what sections of our site 

to enhance, updated, etc. 

• We have a MySpace page as a way of reaching the college-age residents as we have several colleges 

in the area: Smith, Mount Holyoke, UMASS-Amherst, and more. 

o   We also use this to post bulletins, post "blog" posts, and post events. 

• We have an Upcoming page where we post new events. 

• Both myself and my partner are on Facebook and have the restaurant listed and our website listed. 

o We have all new posts feed into both accounts. 

o We also use this to post all new events. 

• We just created a Caminito page on Facebook where I’m uploading all videos, photos, events, etc. to. 

• I actively use Twitter, Facebook and FriendFeed as well as commenting on other blogs.  Whenever we 

have a new blog post, this post is sent to all Twitter, and Facebook which then posts it to FriendFeed. 

• I use LinkedIn and have our restaurant listed on there though I still have been meaning to use 

LinkedIn Answers as another way to network. 

• I have a Flickr account where we have posted pictures of the restaurant but will be uploading a lot 

more now with the launch of the blog. 

  

We have seen many successes from all of this including excellent results in Google when searching several 

different keywords including over 5,000 links for our restaurant and other similar successes. 


